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Mercedes-Benz - Eine Marke der Daimler AG
Daimler Project DENZA Prepares Market Introduction
DENZA well on track: market introduction in 2014
World premiere at the Auto China 2014 in Beijing
First dealerships to open mid next year in Beijing, Shanghai and Shenzhen
Intensive testing program for pre-production models: 
focus on safety and reliability
Production tests in Shenzhen successfully underway
Shenzhen/ China – DENZA is well on track: The joint Chinese brand of Daimler and its partner BYD (joint venture: Shenzhen BYD Daimler New Technology, BDNT) is eagerly looking forward to the market introduction of the DENZA, which is slated for 2014 as announced earlier. The battery-electric vehicle will see its world premiere in April 2014 at the Auto China trade fair in Beijing. Also in Beijing, the first DENZA dealership will open its doors mid next year. Further dealerships are built up simultaneously in Shanghai and Shenzhen.
Three of China’s leading automobile dealership groups, Zhongsheng Group Holdings Limited (Zhongsheng Group), Lei Shing Hong Auto (China) Management Co., Ltd. (LSH), and Pangda Automobile Trade Co., Ltd. (Pangda Group), will become the first dealers responsible for the distribution and service of DENZA electric vehicles, an according Memorandum of Understanding has already been signed earlier this year.
At present, BDNT is focusing on intensive testing of pre-production models: After the dusty and hot summer testing programs in the South of China have been accomplished, the second season of challenging winter tests will soon begin in the freezing cold of north-eastern China. At the same time, production tests in the Shenzhen plant are running successfully. The official goal of the joint venture: DENZA will be the safest and most reliable electric vehicle – designed and engineered in China, for China.
About DENZA
Even before the birth of DENZA, Shenzhen BYD Daimler New Technology Co., Ltd. (BDNT) has created a very special ‘first’: When Daimler and BYD established their joint company in February 2011, they founded the first joint venture in China dedicated solely to New Energy Vehicles. Today over 250 engineers and experts from both companies combine their strengths and know-how at BDNT’s base in Shenzhen. BYD is providing its expertise in battery technology and e-drive systems. With its history of more than 125 years in automotive excellence, Daimler is contributing its know-how in vehicle architecture, safety, and quality.
As the world's largest automotive market today already, China will also play a pivotal role in boosting market penetration of alternative drive systems thanks to the supportive environment created by the Chinese Government. Experts expect that China could become the world's largest market for these vehicles as well.
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Further information from Daimler is available at: www.media.daimler.com and www.daimler.com 
About Daimler
Daimler AG is one of the world’s most successful automotive companies. With its divisions
Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial
Services, the Daimler Group is one of the biggest producers of premium cars and the world’s
biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services
provides financing, leasing, fleet management, insurance and innovative mobility services.
The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the
automobile in the year 1886. As a pioneer of automotive engineering, Daimler continues to shape
the future of mobility today: The Group’s focus is on innovative and green technologies as well as
on safe and superior automobiles that appeal to and fascinate its customers. For many years now,
Daimler has been investing continually in the development of alternative drive systems with the
goal of making emission-free driving possible in the long term. So in addition to vehicles with
hybrid drive, Daimler now has the broadest range of locally emission-free electric vehicles powered
by batteries and fuel cells. This is just one example of how Daimler willingly accepts the challenge
of meeting its responsibility towards society and the environment. Daimler sells its vehicles and
services in nearly all the countries of the world and has production facilities on five continents. Its
current brand portfolio includes, in addition to the world’s most valuable premium automotive
brand, Mercedes-Benz, the brands smart, Freightliner, Western Star, BharatBenz, Fuso, Setra and
Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart
(stock exchange symbol DAI). In 2012, the Group sold 2.2 million vehicles and employed a
workforce of 275,000 people; revenue totaled €114.3 billion and EBIT amounted to €8.6 billion.
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