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Daimler-BYD Joint Venture’s New All-Electric 

Vehicle DENZA unveiled at Auto China 

 DENZA production model world premiere at Auto China in •

Beijing. 

 DENZA combines Daimler’s renowned tradition and engineering •

expertise as a worldwide leader in safety technology and quality 

excellence with BYD’s leading battery technology. 

 Hubertus Troska: “We deliver the safest, most reliable, and •

most convenient electric vehicle to our Chinese customers – 

designed, engineered, and produced for China, in China”. 

 Thomas Weber: “The first complete vehicle that Daimler has •

developed together with BYD outside of Germany and 

undoubtedly one key pillar of our electric vehicle strategy for 

China”. 

 Market launch in September 2014, starting at RMB 369,000 •

and entitled to central and local subsidies totalling in a price 

reduction for the customer of up to almost RMB 120,000. 

Beijing, China - Shenzhen BYD Daimler New Technology Co., Ltd. (BDNT) 

officially unveiled its DENZA all-electric vehicle at Auto China 2014, in 

Beijing. The world premiere of the serial production model is the 

culmination of cooperative efforts at the 50:50 R&D technology joint 

venture established by Daimler and BYD back in 2010 – the first Sino-

Press Information 

 

April 20, 2014 



 

Daimler Communications, Beijing/ Stuttgart 

Page 2 
German joint venture dedicated to an all-electric vehicle in China. 

Combining Daimler’s renowned tradition and engineering expertise as a 

worldwide leader in safety technology and quality excellence with BYD’s 

leading battery technology, DENZA is styled as an honest and modern 

urban vehicle concept that fits both private and fleet customers. 

“Daimler is constantly moving forward with emission-free mobility; and 

with our DENZA we are also on the right track in China, which is destined 

to become the world’s most important market for electric vehicles“, said 

Hubertus Troska, Member of the Board of Management of Daimler AG 

with responsibility for China, and Chairman and CEO of Daimler Greater 

China. “With DENZA we deliver the safest, most reliable, and most 

convenient electric vehicle to our Chinese customers – designed, 

engineered, and produced in China, for China, once again proving our full 

commitment to the country.” 

Safety – At the highest level, by an intelligent package concept   

DENZA has been designed around its lithium iron phosphate battery which 

is framed by a lightweight aluminium case with extrusion profiles. 

Designed to absorb large amounts of energy, it is located at the safest 

place in the car - underneath the body. The layout also ensures that all 

powertrain components are separated from the passenger compartment. 

Additionally, DENZA’s intelligent Power Flow Management System 

constantly monitors the energy flow between the battery and powertrain 

to guarantee that, in the event of an accident, the battery is disconnected 

automatically and, if needed, quickly discharges to levels below critical 

values.  

As a forerunner in electric vehicle safety, BDNT worked closely with 

China’s official safety certification body, CATARTC, to jointly develop an 

electric vehicle safety standard for China. By also considering real life 
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accident data, DENZA has gone even further than these legal 

requirements to ensure that its customers enjoy the highest level of safety. 

“DENZA is the first complete vehicle that Daimler has developed together 

with BYD outside of Germany and it is undoubtedly one key pillar of 

Daimler’s electric vehicle strategy in China“, noted Prof. Thomas Weber, 

Member of the Board of Management of Daimler AG responsible for 

Research and Development. “No compromises have been made to design 

and develop, in China, an all-electric car that raises the bar in its segment. 

We assure our Chinese customers the highest standards of safety, paired 

with maximum convenience, outstanding reliability and unique driving fun 

as part of a superior overall concept.” 

Reliability – By an intensive testing program and high production 

standards 

The DENZA has been put through 18 months of intensive testing that saw 

various cars drive over 1.2 million kilometres across all of China under 

extreme and various weather and road conditions – be it hot, cold, dusty 

or icy. This testing program, which looked at overall quality and endurance, 

was complemented by additional component testing and crash test 

programs. In total, BDNT crashed more than 20 cars, including high-speed, 

low-speed and rollover-scenarios. DENZA also became the first electric 

vehicle to be tested according to C-NCAP consumer ratings at C-NCAP 

facilities, obtaining the highest possible rating of 5 stars. 

It goes without saying that the quality of the production is secured at a 

modern, independent production line in Shenzhen, following Daimler’s 

proven production philosophy and quality control methods. 

  



 

Daimler Communications, Beijing/ Stuttgart 

Page 4 
Convenience – By a benchmark driving range and more  

With a driving range of up to 300 kilometres, the DENZA offers the ease 

and convenience of emission free mobility for day-to-day use – in urban 

areas, and beyond. Charging the battery is highly flexible, as it can be 

done at any household power outlet, public charging facilities or special 

wall boxes. The latter of which can be installed at homes or in offices at 

the request of DENZA customers, guaranteeing fast charging, ranging 

from seven hours to less than an hour. With the DENZA app, available for 

both Android and iOS phones, wall box customers can even remotely 

check on their charging status and vehicle location using their 

smartphones and, if needed, get connected right away to a dealership or 

customer service centre.  

DENZA clearly aims to change mobility, but not the mobility behaviours of 

its customers. That is why, thanks to its luxury class level wheelbase, it 

can comfortably accommodate up to 5 passengers, with ample legroom 

and an inviting 460 litre trunk volume. The roominess of the interior is 

complemented by a clean, functional design and high craftsmanship. 

Power – By a strong electric drive train and battery  

DENZA’s package is convincing, and so is its heart, the electric powertrain 

and battery technology. The vehicle is powered by an 86 kW (peak) all-

electric engine that provides a maximum speed of up to 150 km/h and 

impressive peak torque, at 290 Nm. Together with its big 47.5 kWh 

battery capacity, and a convenient suspension, customers can rest 

assured that they can enjoy both maximum driving fun and comfort with a 

range of up to 300 km. In light of the fact that the average daily driving 

distance in China is 50 to 80 kilometres a day, the typical customer will 

only have to recharge DENZA twice a week. This bi-weekly pit stop will be 

met with joy as driving 100 km with a DENZA cost less than 20 RMB (2,35 
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EUR). All this classifies the DENZA as the perfect vehicle for day-to-day 

use – in urban areas, and beyond. 

Wang Chuanfu, Chairman of BYD Company Limited, stated: “With our 

DENZA, I see my vision come true as we make big steps towards  

sustainable development in and for China. Backed by a supportive 

government and the win-win alliance between BYD and Daimler, and its 

Chinese heart, DENZA offers a convincing package to our Chinese 

customers, pointing the way and contributing strongly to the development 

of the electric vehicle market in China.”   

Top Customer Experience – outstanding Sales and Service 

DENZA teamed up with strong partners to offer the best sales and service 

experience to customers. Dedicated sales and service outlets from three 

of China’s leading automobile dealership groups will distribute the vehicle, 

initially in Beijing (Pangda Group), Shanghai (Lei Shing Hong Group), and 

Shenzhen (Zhongsheng Group). Phase 2 market cities will include 

Guangzhou, Hangzhou, and Tianjin.  

DENZA’s customer commitment is further supported by 11 service 

centers, a 24-hours all-year customer service hotline, and a strategic 

partnership with global leading technology group ABB, with whom DENZA 

aims to establish the world’s largest charging infrastructure in China by 

2020. ABB will provide a variety of flexible fast charging solutions for 

DENZA customers, per request and as a one-stop-solution as it is fully 

integrated in DENZA’s sales and aftersales process.  

 

Ready to Market – Starting September 2014 

BDNT’s first DENZA car will hit the market in September 2014. Starting at 

RMB 369,000 (about EUR 43,400], DENZA offers its customers two more 

convincing arguments: exemption from standard license plate lottery in 
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Beijing, or even free license plates in Shanghai and Shenzhen; and central 

and local subsidies totalling up to almost RMB 120,000 (about EUR 

14,100) that can be deducted from the vehicle price right away. 

The DENZA will be available in two distinctive, well equipped lines: the 

“Lifestyle” version comes amongst others with nicely designed 18” light 

alloy wheels, genuine leather seats and an 8” multimedia touchscreen. 

The “Executive” version features on top also a powerful Harman-Kardon-

Soundsystem, innovative Xenon Lights with an adaptive front lighting 

system, and an easy-to-use onboard Navigation system. Additionally, 

various exterior and interior color and trim combinations that provide 

customers a high level of individualization and, together with the modern 

and welcoming interior design and high craftsmanship, a feeling like home. 

 

Further information from Daimler is available at: 

www.media.daimler.com and www.daimler.com  

Forward-looking statements 

This document contains forward-looking statements that reflect our current views about future 

events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” ”can,” 

“could,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking 

statements. These statements are subject to many risks and uncertainties, including an adverse 

development of global economic conditions, in particular a decline of demand in our most 

important markets; a worsening of the sovereign-debt crisis in the Eurozone; an exacerbation of the 

budgetary situation in the United States; a deterioration of our refinancing possibilities on the 

credit and financial markets; events of force majeure including natural disasters, acts of terrorism, 

political unrest, industrial accidents and their effects on our sales, purchasing, production or 

financial services activities; changes in currency exchange rates; a shift in consumer preference 

towards smaller, lower-margin vehicles; or a possible lack of acceptance of our products or 

services which limits our ability to achieve prices and adequately utilize our production capacities; 

price increases in fuel or raw materials; disruption of production due to shortages of materials, 

labor strikes or supplier insolvencies; a decline in resale prices of used vehicles; the effective 

implementation of cost-reduction and efficiency-optimization measures; the business outlook of 

companies in which we hold a significant equity interest; the successful implementation of 

strategic cooperations and joint ventures; changes in laws, regulations and government policies, 

particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending 

government investigations and the conclusion of pending or threatened future legal proceedings; 

and other risks and uncertainties, some of which we describe under the heading “Risk and 

Opportunity Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties 

materialize or if the assumptions underlying any of our forward-looking statements prove to be 

incorrect, the actual results may be materially different from those we express or imply by such 

statements. We do not intend or assume any obligation to update these forward-looking 

statements since they are based solely on the circumstances at the publication date. 
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About Daimler 

Daimler AG is one of the world’s most successful automotive companies. With its divisions 

Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial 

Services, the Daimler Group is one of the biggest producers of premium cars and the world’s 

biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services 

provides financing, leasing, fleet management, insurance and innovative mobility services. 

The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the 

automobile in the year 1886. As a pioneer of automotive engineering, Daimler continues to shape 

the future of mobility today: The Group’s focus is on innovative and green technologies as well as 

on safe and superior automobiles that appeal to and fascinate its customers. For many years now, 

Daimler has been investing continually in the development of alternative drive systems with the 

goal of making emission-free driving possible in the long term. So in addition to vehicles with 

hybrid drive, Daimler now has the broadest range of locally emission-free electric vehicles powered 

by batteries and fuel cells. This is just one example of how Daimler willingly accepts the challenge 

of meeting its responsibility towards society and the environment. Daimler sells its vehicles and 

services in nearly all the countries of the world and has production facilities on five continents. Its 

current brand portfolio includes, in addition to the world’s most valuable premium automotive 

brand, Mercedes-Benz, the brands smart, Freightliner, Western Star, BharatBenz, Fuso, Setra and 

Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart 

(stock exchange symbol DAI). In 2013, the Group sold 2.35 million vehicles and employed a 

workforce of 274,616 people; revenue totaled €118.0 billion and EBIT amounted to €10.8 billion. 

 


