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[bookmark: _GoBack]Daimler Trucks achieves Sales Success in India: 10,000 BharatBenz Trucks Sold

Sales up by 67% in the first quarter of 2014
1,000 units in a month crossed for the first time in March
Market share expanded to more than 5%
Stuttgart/Chennai – Around one month after laying the foundation stone for a bus plant, Daimler India Commercial Vehicles (DICV) announces more good news: The wholly-owned subsidiary of Daimler AG has crossed the threshold of 10,000 sold BharatBenz trucks since market launch in September 2012.
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Selling roughly 2,200 vehicles in the first quarter of 2014, the youngest brand in Daimler Trucks’ portfolio also achieved a growth of 67% as compared to the same period in 2013. BharatBenz’ sales success is even more remarkable considering the development of the Indian truck market above six tonnes which decreased by around 20% in the first three months of the year. 
“It is a tremendous success for us that we have already sold 10,000 BharatBenz trucks within just 18 months”, says Marc Llistosella, Managing Director & CEO of DICV. “Despite a challenging market environment, we rely on high-quality products and transparent pricing without any discount. This is how we have gained the trust of our customers in a quite apparent way.” 
In September 2012, DICV started its product offensive with the market launch of the first heavy-duty truck models. The product portfolio grew by several variants and medium-duty trucks in the months that followed. Along with the trucks presented in January 2014, three tractor trailers and one truck for construction-mining purposes, BharatBenz now offers vehicles in the range from nine to 49 tonnes GVW (gross vehicle weight). In the segment above nine tonnes, the newcomer has achieved a market share of 5.3% on the Indian commercial vehicle market. 
Since May 2013, DICV has added FUSO trucks to its production portfolio at its plant in Chennai. They are determined for Asian and African growth markets; with Tanzania being added as the latest market. Under the umbrella of Daimler Trucks Asia, the company works closely together with the Japanese subsidiary of Daimler, Mitsubishi Fuso Truck and Bus Corporation (MFTBC). Next to trucks, BharatBenz- and Mercedes-Benz-branded buses will roll off the assembly line in Chennai starting in the second quarter of 2015. Daimler is investing around 50 million EUR for this purpose. 
Further information from Daimler is available on the Internet: www.media.daimler.com and www.daimler.com 

About Daimler
Daimler AG is one of the world’s most successful automotive companies. With its divisions
Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial
Services, the Daimler Group is one of the biggest producers of premium cars and the world’s
biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services
provides financing, leasing, fleet management, insurance and innovative mobility services.
The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the
automobile in the year 1886. As a pioneer of automotive engineering, Daimler continues to shape
the future of mobility today: The Group’s focus is on innovative and green technologies as well as
on safe and superior automobiles that attract and fascinate its customers. For many years now,
Daimler has been investing continually in the development of alternative drive systems with the
goal of making emission-free driving possible in the long term. Thus, in addition to vehicles with
hybrid drive, Daimler now has the broadest range of locally emission-free electric vehicles powered
by batteries and fuel cells. This is just one example of how Daimler willingly accepts the challenge
of meeting its responsibility towards society and the environment. Daimler sells its vehicles and
services in nearly all countries of the world and has production facilities on five continents. Its
current brand portfolio includes, in addition to the world’s most valuable premium automotive
brand, Mercedes-Benz, the brands smart, Freightliner, Western Star, BharatBenz, Fuso, Setra and
Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart
(stock exchange symbol DAI). In 2013, the Group sold 2.35 million vehicles and employed a
workforce of 274,616 people; revenue totaled €118.0 billion and EBIT amounted to €10.8 billion.
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