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Starting signal: 
Effective immediately Daimler also starts sales
of medium-duty BharatBenz trucks in India
· After the sales success of heavy-duty trucks in 2012, 
sales start of medium-duty BharatBenz trucks follows
· New models from 9 to 12 tons are going on the market today
· Daimler completes successively truck portfolio in India
Stuttgart / Chennai, India – Daimler’s subsidiary “Daimler India Commercial Vehicles” (DICV) will bring a total of 17 new truck models of the BharatBenz brand on the Indian market by the year 2014. After last year’s top sales hit of over 1,000 heavy-duty trucks within a three month period, DICV is now setting yet another mile-stone. Beginning today, the heavy-duty models in the weight classes from 25 to 31 tons are joined on the market by the medium-duty trucks from 9 to 12 tons. With this move, DICV is successively rolling out the broad-based truck portfolio “Made in India”.
“Our new medium-duty models will be setting new standards of efficiency and dynamics on Indian roads – in particular when rising fuel prices become an issue in India,” emphasized Marc Llistosella, Managing Director and CEO of DICV, adding: “Our customers trust our reliable products. This is demonstrated by our sales successes for the heavy-duty Bharat-Benz trucks.”
The medium-duty trucks of BharatBenz are suitable for a great variety of applications. The vehicles, which are used primarily for construction site and distribution transport and can be bought as a base for refrigeration installations, come with 140 hp or 170 hp engines and are at least 10% more fuel-efficient than other comparable products on the Indian market.

Dr. Albert Kirchmann, President and CEO of Mitsubishi Fuso Truck and Bus Corporation, underscored: “India is an important growth market for Daimler Trucks next to China. That is why we are banking on well-established global product platforms that are tailored to the needs of the Indian market. Technically, the new BharatBenz trucks are based on the same platform of Daimler Trucks as the well-known Fuso Canter model. Thus, the new BharatBenz models are fuel efficient and are additionally fitted to the difficult road conditions 
in India.”
About Daimler India Commercial Vehicles Pvt. Ltd.
DICV is a wholly owned subsidiary of Daimler AG and has been producing trucks for the “modern domestic segment” since 2012. DICV is gearing up for the rising demand for modern trucks for the volume segment in India. The products are closely aligned to the requirements of the important customer segments, which range from individual business drivers through to the largest fleet operators. BharatBenz products offer customers competitive total cost of ownership that is evidenced by their low fuel consumption, long life and service intervals, as well as –not least– their excellent price-performance ratio.
In collaboration with local dealers from the passenger car and commercial vehicles area, DICV is currently building up a brand-exclusive BharatBenz dealer network throughout India. Daimler’s subsidiary Daimler Financial Services India Plt. is offering financial services products and insurance solutions under the BharatBenz Financial brand, which are tailored specifically for dealers and customers.

.

Further information by Daimler is available on the Internet: www.media.daimler.com and www.daimler.com
About Daimler

Daimler AG is one of the world’s most successful automotive companies. With its divisions

Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides financing, leasing, fleet management, insurance and innovative mobility services.
The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. As a pioneer of automotive engineering, Daimler continues to shape the future of mobility today: The Group’s focus is on innovative and green technologies as well as on safe and superior automobiles that appeal to and fascinate its customers. For many years now, Daimler has been investing continually in the development of alternative drive systems with the goal of making emission-free driving possible in the long term. So in addition to vehicles with hybrid drive, Daimler now has the broadest range of locally emission-free electric vehicles powered by batteries and fuel cells. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. Its current brand portfolio includes, in addition to the world’s most valuable premium automotive brand, Mercedes-Benz, the brands smart, Freightliner, Western Star, BharatBenz, Fuso, Setra and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In 2012, the Group sold 2.2 million vehicles and employed a workforce of 275,000 people; revenue totaled €114.3 billion and EBIT amounted to €8.6 billion.
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