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· Dr. Joachim Schmidt:
· “Following up on our record sales last year, we are also off to a highly successful start in 2012. To date we have recorded a new sales record in every month of this year and with 313,902 Mercedes-Benz passenger cars sold, we have set a new high for the first quarter. March was even the strongest sales month of the company’s history.”
· “Besides our excellent start to the year it is especially the great customer response on the new models which makes me very confident that we will achieve our goal to post a new sales record in 2012.”
· Record sales in the first quarter; outstanding development among others in Germany, Western Europe, USA, and China
· Mercedes-Benz gains market shares in numerous markets
· smart with dynamic development since beginning of the year
Stuttgart – With its best monthly sales in the company’s history and the third record month in 2012, Mercedes-Benz has recorded the strongest first-quarter result ever. In March, sales rose by 11.0% to 131,334 units. Thus, since the start of the year, a total of 313,902 vehicles were delivered to customers, an increase of 11.9%. Moreover, the Stuttgart based car manufacturer managed to gain market shares in numerous markets.
In its Mercedes-Benz Cars division, the company sold as many vehicles as never before in a month and also set a new sales record in the first quarter. A total of 340,877 Mercedes-Benz, smart, and Maybach vehicles (+11.6%) were delivered, including 142,278 units (+9.8%) sold in March alone.
Dr. Joachim Schmidt, Executive Vice President Sales and Marketing, Mercedes‑Benz Cars: “Following up on our record sales last year, we are also off to a highly successful start in 2012. To date we have recorded a new sales record in every month of this year and with 313,902 Mercedes-Benz passenger cars sold, we have set a new high for the first quarter. March was even the strongest sales month of the company’s history. Besides our excellent start to the year it is especially the great customer response on the new models which makes me very confident that we will achieve our goal to post a new sales record in 2012. With the start of production of the new B-Class in Kecskemét last week, we will have even more vehicles available to better meet the high demand.”
The first quarter saw strong sales among others in the SUV segment. Dr. Schmidt continued: “Driven by the new M-Class, SUV sales developed excellently in the first quarter as they already did in full-year 2011. Tomorrow for the first time we will present the completely new GL and the new generation of the GLK at New York International Auto Show. With our SUV offensive we will extend sales further in this segment.” Besides the GLK and GL also the SL 65 AMG has its world premiere at the auto show in New York.
In the whole NAFTA region deliveries have been very satisfying in the first quarter (70,259 units, +15.5%). In the first three months of the year, Mercedes-Benz set a new sales record in the U.S., Canada, and Mexico. Particularly noteworthy was the dynamic development in the U.S., where sales rose by 15.3% (61,513 units). Also in the month of March, the company achieved another sales record in the U.S.: 23,134 vehicles were delivered to customers (+7.7%).
The development of the Mercedes-Benz brand also had a successful first quarter in China (incl. Hong Kong). 51,328 customers (+19.5%) purchased a new Mercedes-Benz vehicle from January to March, setting a new sales record for this period. Record sales were also registered there in March (17,660 units, +16.1%).
In Russia and India, Mercedes-Benz also recorded its highest-ever sales for the first quarter and for the month of March. Since the beginning of the year, sales have climbed by 32.7% in Russia, and 6.9% in India. Sales development of Mercedes-Benz has been especially successful in Japan, where first-quarter sales grew by 44.0% compared to the same period last year.
In the first three months of 2012, Mercedes-Benz has enjoyed outstanding sales in Germany, with 56,552 units sold since the beginning of the year, an increase of 14.6%. Also in March,   Mercedes-Benz successfully sustained its position on its homemarket with a growth rate of 10.5%, handing over a total of 25,932 vehicles. Thus, Mercedes-Benz is again the top-selling premium brand in the month of March as well as in the first quarter. Sales in the rest of the region of Western Europe also developed strongly in March and in the first quarter. From January to March the brand with the star increased its sales on the declining total market by 6.7% (78,135 units). During this period, demand for Mercedes-Benz was especially high in Switzerland (+37.3%), France (+29.0%), and Great Britain (+9.6%). In Great Britain as well as in Switzerland Mercedes-Benz posted new sales records in the first quarter.
Sales of Mercedes-Benz models have developed very dynamically since the start of the year, above all the models of the C-Class segment. Despite new competitors, sales rose by 27.0% to 99,660 units. The S-Class sedan also continues to enjoy strong demand. Since January, sales of the brand’s flagship rose by over a quarter (+27.5%, 21,507 units) compared to the previous year. The new         B-Class received again excellent customer response, with more than 35,000 units sold since it was launched to the market in November. In the year of the introduction of its successor, the A-Class increased its sales by 17.0% (20,772 units) in the first quarter. The E-Class sedan and estate also continue to be popular, with a total of 57,980 units (+3.4%) delivered to customers. Mercedes-Benz SUVs were in continued demand with sales of 59,116 vehicles, which set yet another record, topping last year’s high for the same period. The greatest contributors to this success were the M-Class (+19.0%), the G-Class (+39.4%), posting a new sales record, and the GL-Class, whose sales put on by 9.9% shortly before the introduction of its successor.
The smart fortwo also joined in the success of the Mercedes-Benz models in the first quarter. Sales totaled 26,975 units, topping the previous year’s sales by 8.0%. Especially in China (incl. Hong Kong) demand for the innovative two-seater continues to be persistently high. The number of vehicles delivered since January has doubled (4,795 units, +105.1%), setting a new sales record. First-quarter sales of the smart fortwo were equally dynamic in the U.S. (+78.7%).
Overview of Sales by Mercedes-Benz Cars
	
	March 2012
	Change in %
	Jan.-Mar. 2012
	Change in %

	Mercedes-Benz
	131,334
	+11.0
	313,902
	+11.9

	smart
	10,944
	-2.8
	26,975
	+8.0

	Mercedes-Benz Cars
	142,278
	+9.8
	340,877
	+11.6

	
	
	
	
	

	Mercedes-Benz sales by market
	
	
	
	

	Western Europe 
	62,821
	+9.3
	134,687
	+9.8

	- thereof Germany
	25,932
	+10.5
	56,552
	+14.6

	NAFTA
	26,828
	+7.8
	70,259
	+15.5

	- thereof U.S.
	23,134
	+7.7
	61,513
	+15.3

	Asia/Pacific
	31,764
	+18.1
	84,641
	+15.8

	- thereof Japan
	5,512
	+55.4
	10,535
	+44.0

	- thereof China 
	17,660
	+16.1
	51,328
	+19.5


Further information from Daimler is available on the internet at: www.media.daimler.com and www.daimler.com
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. These statements are subject to many risks and uncertainties, including an adverse development of global economic conditions, in particular a decline of demand in our most important markets; a deterioration of our funding possibilities on the credit and financial markets; events of force majeure including natural disasters, acts of terrorism, political unrest, industrial accidents and their effects on our sales, purchasing, production or financial services activities; changes in currency exchange rates; a shift in consumer preference towards smaller, lower margin vehicles; or a possible lack of acceptance of our products or services which limits our ability to achieve prices as well as to adequately utilize our production capacities; price increases in fuel or raw materials; disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimization measures; the business outlook of companies in which we hold a significant equity interest, most notably EADS; the successful implementation of strategic cooperations and joint ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental investigations and the conclusion of pending or threatened future legal proceedings; and other risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then our actual results may be materially different from those we express or imply by such statements. We do not intend or assume any obligation to update these forward-looking statements. Any forward-looking statement speaks only as of the date on which it is made.

About Daimler 

The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. 125 years later, in anniversary year 2011, Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in all three technologies of hybrid drive, electric motors and fuel cells, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. In addition to Mercedes-Benz, the world’s most valuable automotive brand, Daimler’s brand portfolio includes smart, Maybach, Freightliner, Western Star, BharatBenz, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In the year 2010, the Daimler Group sold 1.9 million vehicles and employed a workforce of more than 260,000 people; revenue totaled €97.8 billion and EBIT amounted to €7.3 billion. 
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Daimler Communications, 70546 Stuttgart/Germany
Mercedes-Benz - Eine Marke der Daimler AG


