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· Net profit of €1,704 million (Q2 2010: €1,312 million) 
· Second-quarter revenue significantly higher than last year at €26.3 billion (Q2 2010: €25.1 billion) 

· Mercedes-Benz Cars with strongest ever quarterly EBIT of €1,566 million (Q2 2010: €1,376 million) 
· Forecast for 2011: Group EBIT from ongoing business will very significantly exceed the level of 2010 

Stuttgart – Daimler AG (stock-exchange symbol DAI) achieved earnings in the second quarter of 2011 that were among the best in a quarter in the Group’s entire history: Group EBIT amounted to €2,581 million (Q2 2010: €2,104 million). 

Net profit increased to €1,704 million, which was also a record level (Q2 2010: €1,312 million), and earnings per share amounted to €1.51 (Q2 2010: €1.18). 
“Daimler developed very dynamically in the second quarter in terms of unit sales, revenue and earnings,” stated Dr. Dieter Zetsche, Chairman of the Board of Management of Daimler AG and Head of Mercedes-Benz Cars. “The very good earnings trend is primarily a reflection of increased vehicle shipments by nearly all divisions. Mercedes-Benz Cars actually recorded its strongest-ever volumes and highest-ever quarterly EBIT,” Zetsche pointed out. 

Daimler Trucks and Mercedes-Benz Vans were also able to significantly increase their unit sales compared with the prior-year quarter in all major regions. Daimler Financial Services profited in particular from the lower cost of risk. 

Zetsche: “With our excellent first half of the year, we are fully on schedule to turn 2011 into one of the most successful years in our long corporate history. We now assume that Group EBIT will develop more positively than we previously expected and will very significantly exceed the level of 2010.” 
Special items affecting earnings in the second quarter are shown in the table on page 8. 
Unit sales up by 6% in second quarter 
In the second quarter of 2011, the Daimler Group sold 527,600 cars and commercial vehicles worldwide, surpassing the figure for the prior-year period by 6%. 

Daimler’s revenue increased by 5% to €26.3 billion (Q2 2010: €25.1 billion); adjusted for exchange-rate effects, revenue grew by 9%. 
The net liquidity of the industrial business developed very well and remained at a high level of €11.5 billion at June 30, 2011 (December 31, 2010: €11.9 billion). The positive free cash flow and the intra-Group dividend payment by the financial services business were offset by the payment of the dividend of €2.0 billion for the year 2010. Subject to the approval of the Supervisory Board, Daimler plans to contribute further cash to its German pension plan assets of up to €2 billion in the second half of 2011. 
At the end of the second quarter of 2011, Daimler employed 266,114 people worldwide (June 30, 2010: 257,658). Of that total, 166,840 people were employed in Germany (June 30, 2010: 163,507). 
Details of the divisions 
Mercedes-Benz Cars continued its positive business development and increased its unit sales to a new record of 357,600 vehicles in the second quarter (Q2 2010: 342,500). The Mercedes-Benz brand also set a new record with sales of 327,800 units (Q2 2010: 314,400). Revenue rose by 4% to €14.6 billion. 

The division achieved record EBIT of €1,566 million (Q2 2010: €1,376 million). Its return on sales was 10.7%, which was also a new record (Q2 2010: 9.8%). This positive earnings development was the result of further growth in unit sales, especially in the mid-sized segment and with SUVs. A good product mix, better pricing and lower warranty expenditures also contributed to the strong earnings. There were opposing, negative effects on earnings from increased prices of raw materials, increased use of resources in connection with the ramp-up of new vehicles and exchange-rate effects. 
Daimler Trucks increased its unit sales by 9% to 91,500 vehicles (Q2 2010: 83,800) and achieved revenue growth of 14% to 
€6.6 billion (Q2 2010: €5.9 billion).

The division posted EBIT of €474 million (Q2 2010: €300 million) and a return on sales of 7.1% (Q2 2010: 5.1%). The rise in earnings is primarily due to a renewed significant increase in unit sales in Europe and the United States. There was an opposing, negative impact on second-quarter earnings from increased material costs and high advance expenditure for the current product offensive. Earnings at Trucks Asia were reduced by decreases in unit sales and revenue (minus 32% and minus 24% respectively), mainly caused by the natural disaster in Japan. 

Unit sales by Mercedes-Benz Vans increased by 14% to 
68,000 vehicles (Q2 2010: 59,400). Revenue of €2.2 billion was 
also significantly higher than in the prior-year quarter 
(Q2 2010: €2.0 billion). 
The division posted EBIT of €206 million (Q2 2010: €127 million) and its return on sales improved to 9.2% from 6.4% in the prior-year quarter. The main factors behind this development were the ongoing market recovery and significant growth in unit sales, especially in Germany and the United States. The excellent market reception for the new-generation Vito and Viano models made a major contribution. Earnings were also positively affected by sustained efficiency improvements and better pricing. On the other hand, the division’s EBIT was negatively affected by higher material costs. 
Daimler Buses sold 10,600 buses and bus chassis worldwide in the second quarter (Q2 2010: 10,800). Revenue of €1.17 billion was slightly lower than in the prior-year period (Q2 2010: €1.21 billion). 
The division’s EBIT of €61 million did not quite match its very good prior-year earnings (Q2 2010: €79 million). Its return on sales was 5.2% (Q2 2010: 6.6%). This earnings decrease was caused by lower unit sales of complete buses in Europe, which could not be offset by the positive development of business in Latin America and Turkey. Negative exchange-rate effects were an additional factor. 
Daimler Financial Services’ contract volume in the sales-financing and leasing business of €63.1 billion at the end of the second quarter was slightly lower than at the end of 2010 (-1%). Adjusted for exchange-rate effects, its contract volume increased by 3%. 
New business of €8.4 billion was 7% higher than in the prior-year quarter. 
The division’s EBIT of €340 million was substantially higher than in the prior-year period (Q2 2010: €171 million). The improvement in earnings was mainly caused by lower risk provisions and better interest margins. 
The divisions’ EBIT is reconciled to Group EBIT. This reconciliation primarily reflects the proportionate share of the results of the equity-method investment in EADS as well as other gains and losses at the corporate level. 

Outlook 
In light of the better than anticipated performance in the first half of 2011 and the currently good market demand, the Daimler Group now targets EBIT from the ongoing business in 2011 that will be better than previously expected and will very significantly exceed the level of 2010. Developments in the first two quarters have shown that the Group continues to make good progress towards the targeted rates of return to be achieved on a sustained basis as of the year 2013. Those targeted rates of return are 10% for Mercedes-Benz Cars, 8% for Daimler Trucks, 9% for Mercedes-Benz Vans and 6% for Daimler Buses; the targeted return on equity for Daimler Financial Services is 17%. 
On the basis of the divisions’ planning, Daimler expects to achieve another increase in Group revenue to significantly more than 
€100 billion in full-year 2011. The growth should be driven by all 
of the automotive divisions. 
Total unit sales will also increase significantly (2010: 1.9 million vehicles). Daimler assumes that unit sales in the third and fourth quarters of this year will be higher than in the respective prior-year quarters for all divisions. 
In view of the continuation of generally good market prospects combined with numerous model changes and new products, Mercedes-Benz Cars assumes that the Mercedes-Benz brand will increase its unit sales to a new record in 2011. Thanks to the up-to-date and competitive model range, the division will profit also in the year 2011 from strong demand for the numerous new models in the C-Class segment and from the continuing market success of the 
S-Class. 
The new-generation C-Class sedan and station wagon and the new SLK roadster have been providing additional sales impetus since late March 2011. Deliveries of the C-Class coupe started in June, to be followed by the new model of the M-Class in September and the roadster version of the Mercedes-Benz SLS AMG in the fourth quarter. In November, the new B-Class will be launched – the first of four new models in the compact-car segment. 
On the engines side, Daimler is introducing its particularly fuel-efficient four, six and eight-cylinder engines and the eco-start-stop technology in additional models, thus further reducing the fleet’s CO2 emissions. With the new generation of the C-Class, for example, the C 220 CDI is available with fuel consumption of just 4.4 liters per 100 kilometers and CO2 emissions of 117 grams per kilometer. 
For the smart brand, the division anticipates unit sales at roughly the same level as in 2010 due to the full availability of the new generation of the smart fortwo. 
Daimler Trucks will post strong growth in unit sales compared with 2010. Due to the economic upswing, the division anticipates encouraging growth rates in most of its core markets. In Western Europe, it will profit from the rapid market growth and will continue to occupy the leading position in the medium and heavy-duty segments. And it is also the market leader in Classes 6 to 8 of the dynamically expanding truck market in the NAFTA region. 

The aftereffects of the earthquake are still having an impact on unit sales in Japan, although Trucks Asia otherwise has high levels of orders received. It anticipates a stabilization of this region’s market in the second half of the year. The division will further improve its position in other parts of Asia, especially China, and in other emerging markets with high growth rates. 
Projections are supported by current incoming orders: In the first half of 2011, Daimler Trucks received orders for 240,200 trucks. This is the highest volume since record year 2006 and 42% more than in the prior-year period. Unit sales in the second half of 2011 are therefore expected to surpass the unit sales posted in the first half of the year.

Due to the ongoing market recovery, Mercedes-Benz Vans also expects to achieve growth in unit sales in its key markets in full-year 2011. In Western Europe, the division will defend its leading market position for medium-sized and large vans and will participate in the market’s growth. Significant increases in unit sales are expected particularly in the United States and China – also due to the launch of the new Sprinter. Increased production capacities in Argentina will also boost growth. 
Daimler Buses assumes it will sell more than 40,000 complete buses and bus chassis in the year 2011, although this high volume will be due solely to the positive development of chassis sales in Latin America. The development of business with complete buses in Western Europe and North America is expected to remain weak. 
Daimler Financial Services anticipates growth in its worldwide contract volume and new business in the second half of the year. The division also assumes that credit-risk costs will remain lower than in the prior year. However, interest rates are expected to rise as the year progresses. 
Due to the strong demand for its products, the Daimler Group assumes that its worldwide workforce will expand compared with the end of 2010. 
The special items shown in the following table affected EBIT in the second quarters of the years 2011 and 2010: 

	Special factors affecting EBIT
	
	

	Amounts in millions of € 
	Q2 2011
	Q2 2010

	Daimler Trucks

Natural disaster in Japan (primarily insurance compensation) 
Repositioning of Daimler Trucks North America 
Repositioning of Mitsubishi Fuso Truck and Bus Corporation 
	11

-

-
	-

-4

-10

	Daimler Financial Services 

Repositioning of business activities in Germany
Sale of non-automotive assets
	-

-
	-78

26


Further information from Daimler is available at: www.media.daimler.com and www.daimler.com
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. These statements are subject to many risks and uncertainties, including an adverse development of global economic conditions, in particular a decline of demand in our most important markets; a deterioration of our funding possibilities on the credit and financial markets; events of force majeure including natural disasters, acts of terrorism, political unrest, industrial accidents and their effects on our sales, purchasing, production or financial services activities; changes in currency exchange rates; a shift in consumer preference towards smaller, lower margin vehicles; or a possible lack of acceptance of our products or services which limits our ability to achieve prices as well as to adequately utilize our productioncapacities; price increases in fuel or raw materials; disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimization measures; the business outlook of companies in which we hold a significant equity interest, most notably EADS; the successful implementation of strategic cooperations and joint ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental investigations and the conclusion of pending or threatened future legal proceedings; and other risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then our actual results may be materially different from those we express or imply by such statements. We do not intend or assume any obligation to update these forward-looking statements. Any forward-looking statement speaks only as of the date on which it is made.

About Daimler 
The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. 125 years later, in anniversary year 2011, Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in all three technologies of hybrid drive, electric motors and fuel cells, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. In addition to Mercedes-Benz, the world’s most valuable automotive brand, Daimler’s brand portfolio includes smart, Maybach, Freightliner, Western Star, BharatBenz, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In the year 2010, the Daimler Group sold 1.9 million vehicles and employed a workforce of more than 260,000 people; revenue totaled €97.8 billion and EBIT amounted to €7.3 billion. 
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Daimler's earnings at a record level: EBIT of €2,581 million in second quarter of 2011�
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