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Division successfully rebounds from the crisis, with sales, revenues, and earnings up significantly in 2010; return on sales at 5.8% 

· Strategic objective: “Mercedes-Benz Vans goes global!” 

· Fully exploiting existing potential and safeguarding the future with profitable growth

· Investment in products and innovations 

· Double-digit sales growth in 2011 

· Sales to increase to 325,000 units in 2013 

Stuttgart – The economy rebounded in all of the key markets in 2010, leading to a growing demand for consumer goods and thus to an increase in transport volume. In line with these developments, the demand for vans also recovered substantially in the core regions. The market for midsize and large vans grew in Europe and North America. The demand for vans increased in Europe by almost 9% and in North America by nearly 20%. Growth was strongest in Latin America, where sales rose by more than 41%. 

Mercedes-Benz Vans has greatly benefited from this development, increasing sales by 35% worldwide, to 224,200 units. The demand for Mercedes-Benz and Freightliner vans increased more rapidly than the respective markets in all of the main core regions. The division posted revenues of €7,812 million and successfully defended its position as the market leader for midsize and large vans in the core regions. EBIT totaled €451 million (2009: €26 million).

Volker Mornhinweg, Head of Mercedes-Benz Vans, talked today in Stuttgart about Mercedes-Benz Vans’ business development and its strategy for the future. “Mercedes-Benz Vans performed extremely well in fiscal year 2010, and its 5.8% return on sales is a benchmark result in the vans segment,” said Mornhinweg. “We want to be a global growth area for the Daimler Group, which is why we are consistently pursuing an international growth strategy with the slogan ‘Mercedes-Benz Vans goes global!’”

Strategic objective: “Mercedes-Benz Vans goes global!” 
– expanding from Europe throughout the world

Mercedes-Benz Vans plans to build on last year’s good results to grow further in 2011. The basis for this success is the division’s long-term focus, which rests on three pillars: the strengthening of traditional markets and penetration of new and future markets; the supply of appealing products; and the attainment of technological leadership. 

In April 2010 Daimler and Renault-Nissan formed a strategic alliance and decided to work together in the light commercial vehicle segment. The two companies’ all-new city delivery vehicle rounds off Mercedes-Benz Vans’ product range in the small vans segment. The first vehicles are scheduled to be delivered as soon as 2012.

In North America, the division focused on a two-brand strategy that encompasses the Mercedes-Benz and Freightliner brands. To this end, it also created a new sales organization in the U.S.: Daimler Vans USA, LLC. The number of dealerships (currently about 180) will be further increased in the months and years ahead. 

Mercedes-Benz Vans has traditionally also had a firm foothold in Latin America, where it has enjoyed a very strong market position for decades. Over the medium term, production at the plant in Buenos Aires, Argentina, is to be increased by one third. In addition, the plant will also begin producing the European model generation of the Sprinter for passenger transport services this year.  

Fully exploiting existing potential and safeguarding the future with profitable growth

A key pillar for further growth involves the intensified penetration and exploitation of growth markets. In line with these goals, the division’s global growth strategy for the next few years is therefore called “Mercedes-Benz Vans goes global!”

To date, Mercedes-Benz Vans is the only manufacturer to produce vans in China. In 2010 the joint venture Fujian Daimler Automotive produced around 11,000 Vito and Viano vans in Fuzhou, China. Van production is scheduled to increase to 19,000 units this year. Beginning in the third quarter of 2011, the facility in Fuzhou will also manufacture a Sprinter for passenger transport in order to meet the rising demand for high-quality shuttle services. Over the medium-term, the division will substantially expand its dealer network in China, which currently encompasses around 35 sales partners.

In December 2010 Mercedes-Benz took the first step in its strategy to penetrate the Russian vans market, when Daimler signed a memorandum of understanding with the Russian automaker GAZ for the made-to-order production of Mercedes-Benz vans by GAZ. “We previously only had a minor presence in Russia through the export of a relatively small number of vehicles,” said Mornhinweg. “We want to change that. The Sprinter’s high transport capacity and robust construction make it exactly the right vehicle for the Russian infrastructure.”

Investment in products and innovations 

Mercedes-Benz Vans consistently invests in products and technologies and therefore has a very new product range. Last year it launched the new Viano and the new Vito on the markets. Over a period of four years, the division had spent more than €250 million on enhancing these two production series. 

The new Viano Avantgarde Edition 125 has been thrilling customers since early April 2011. This compact van was especially created for the 125th anniversary of the automobile.

All Mercedes-Benz vans are equipped with BlueEFFICIENCY technology, which meets the highest standards of efficiency, economy, and environmental friendliness. Another vehicle, the Vito E-CELL, is the first series-produced electric van on the market, making it the leading exponent of “green mobility.” A total of 2,000 units of these vehicles will be delivered to customers beginning this year. 

Double-digit sales growth in 2011  

“Mercedes-Benz is really forging ahead with its van business,” said Mornhinweg. “Our benchmark products and strategy make us a growth area for Daimler.” 

Speaking about the division’s short-term goal for 2011, Mornhinweg stated that “we want sales at Mercedes-Benz Vans to grow at a double-digit rate worldwide this year. We have the foundations for this growth: our great products and the right strategy. The division plans to boost sales to 325,000 units in 2013.”

Further information about Daimler can be found on the Internet at: www.media.daimler.com and www.daimler.com
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