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More vehicles sold by Daimler Trucks in August 2011 than in any other month since the end of 2008

· Production to run at full capacity until the first quarter 2012

· Strong sales growth anticipated for the coming years

· Economies of scale achieved with modular component system

· Product offensive for the new Mercedes-Benz Actros

Stuttgart/Münsingen – Daimler Trucks remains optimistic despite declining stock prices and rising overall economic risks: “The truck business is a capital goods business and therefore subject to cyclical fluctuations,” said Andreas Renschler, Member of the Daimler AG Board of Management with responsibility for Daimler Trucks and Daimler Buses, at the press driving presentation for the new Mercedes-Benz Actros heavy-duty truck in Münsingen. “We’re prepared for these cyclical ups and downs. The exceptional situation in 2008 clearly showed that we have our business system well under control. Our strategic Global Excellence Program allows us to flexibly adapt our global production systems to the respective sales and market environments and offer the right product lineup with the right technology for every market.”

Daimler Trucks sold 256.618 vehicles through August 2011, an increase of 18 percent from the same period in the prior year. In addition, more vehicles were sold by Daimler Trucks in August 2011 than in any other month since the end of 2008 (39.090 units). 

The company is also still optimistic regarding the coming months: “European truck market volume is still below pre-crisis levels, but we expect the market to expand by 35 to 40 percent this year,” Renschler explained. “Our customers are getting a boost, and therefore so are we as truck manufacturers. Our production facilities will be operating at full capacity this year and we are receiving orders for next year already,” said Andreas Renschler.
The outlook also remains positive in the U.S., where Daimler Trucks expects to see market growth of roughly 30-35 percent. “We believe there’s still amazing potential to gain ground in the NAFTA region. President Obama’s $450 billion stimulus program will have an additional positive effect on the truck market in the NAFTA region, as many infrastructure projects are now being planned for that money,” said Andreas Renschler.
In the aftermath of the triple disaster at the beginning of this year, Japan looks to be heading for growth once again, and high demand for shipping and transportation services in 2011 will make it possible to return to the growth levels seen before the natural disasters.

Strong sales growth in the coming years

The demand for automobiles continues to increase rapidly in the new markets. Sales of passenger cars and commercial vehicles may well increase by 40 million year between now and 2020. A total of 80 percent of this anticipated growth — or 32 million vehicles — will be generated outside the triad and equally impact passenger car and commercial vehicle sales. 

Daimler Trucks is therefore expanding its capacity in emerging markets in particular. BharatBenz, for example, will open up a truck production plant in India in April 2012, and Daimler Trucks is further expanding its cooperation with Kamaz in Russia. The first vehicle jointly manufactured by the two companies has already been presented in Moscow: A Kamaz truck with Daimler components tailored to Russia — the largest truck market in Europe. Daimler Trucks also expects the Chinese government to grant the last outstanding permits for its partnership with Foton in China before the year is out. 

The global truck market (HD/MD) is expected to rise from 2.5 Million to 3 Million units for the period 2010-2013. Daimler Trucks plans to benefit disproportionately from this growth, as its goal is to increase truck sales during this period from 355,000 (2010) to more than 500,000 units, and then sell 700,000 trucks per year worldwide by the end of the decade.

“Because we wish to achieve not only growth but also profitable growth, we have also set ourselves the clear objective of reaching a return on sales of 8 percent in 2013, and to maintain this level of profitability across all cycles,” said Renschler. “Daimler Trucks had already reached a return on sales of 6.9 percent at the end of the first half of 2011, so we’re already headed in the right direction.” 

Economies of scale achieved with modular component system 

Daimler Trucks consistently invests in new products and research and development. The company’s global development network and decades of involvement in multi-brand projects have led to the creation of a modular system that enables the generation of synergies and results in exactly the right products for specific customer and market requirements.

Synergy effects have been achieved with powertrains, for example, through the new engine generation for the Mercedes-Benz Actros. 
The new generation of truck engines has streamlined the previous range of four engine families from four plants down to just one family of engines manufactured at two locations. The engines have already been successfully introduced at Fuso in Japan and at Daimler Trucks North America in the U.S.

Product offensive in Europe

The new Mercedes-Benz Actros is the result of a substantial investment of more than 10 years of work, over 20 million test driving kilometers, and more than €2 billion spent on development and production technology. The new Actros sets the benchmark among its competitors in terms of handling, comfort, and economy. “The new Actros is the best truck we’ve ever presented,” said Renschler, “and it’s also the most important innovation of the decade.”

The vehicle is in fact the first long-distance haulage truck developed consistently to meet the Euro VI emission requirements. While fuel consumption has been cut by more than 7 percent in the Euro V version of the new Actros, even the Euro VI version consumes over 4 percent less fuel than the predecessor vehicle. 

Further information from Daimler and a photo (Nr. 11A1024) can be found on the Internet at www.media.daimler.com and www.daimler.com
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. These statements are subject to many risks and uncertainties, including an adverse development of

global economic conditions, in particular a decline of demand in our most important markets; a deterioration of our funding possibilities on the credit and financial markets; events of force majeure including natural disasters, acts of terrorism, political unrest, industrial accidents and their effects on our sales, purchasing, production or financial services activities; changes in currency

exchange rates; a shift in consumer preference towards smaller, lower margin vehicles; or a possible lack of acceptance of our products or services which  limits our ability to achieve prices as well as to adequately utilize our production capacities; price increases in fuel or raw materials; disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-reduction

and efficiency-optimization measures; the business outlook of companies in which we hold a significant equity interest, most notably EADS; the successful implementation of strategic cooperations and joint ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental investigations and the conclusion of pending or threatened future legal proceedings;

and other risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then our actual results may be materially different from those we express or imply by such statements. We do

not intend or assume any obligation to update these forward-looking statements. Any forward-looking statement speaks only as of the date on which it is made.

About Daimler 

The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. 125 years later, in anniversary year 2011, Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in all three technologies of hybrid drive, electric motors and fuel cells, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. In addition to Mercedes-Benz, the world’s most valuable automotive brand, Daimler’s brand portfolio includes smart, Maybach, Freightliner, Western Star, BharatBenz, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In the year 2010, the Daimler Group sold 1.9 million vehicles and employed a workforce of more than 260,000 people; revenue totaled €97.8 billion and EBIT amounted to €7.3 billion. 
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