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· Chairman of the Board of Management Dr. Dieter Zetsche: “Our company is operating successfully” 
· Affirmation of earnings forecast for 2011 

· Mercedes-Benz Cars achieves 12% growth in unit sales in first quarter 
· Daimler Trucks increases first-quarter unit sales by 27% 
· Shareholders approve dividend of €1.85 per share 
Berlin – Daimler AG continues to operate successfully this year. “We are on a path of profitable growth,” said Dr. Dieter Zetsche, Chairman of the Board of Management of Daimler AG and Head of Mercedes-Benz Cars, according to the text of his speech today to approximately 5,200 shareholders at the International Conference Center in Berlin. “We announced that we would emerge from the crisis with a lot of torque. We have kept our word: Actual developments were even more positive than expected,” explained Zetsche. 

In the first three months of 2011, the Daimler Group once again sold more vehicles than in the prior-year period. First-quarter unit sales by the Mercedes-Benz Cars division grew by 12% compared with the first quarter of 2010. 

This growth is being driven by nearly all automobile classes. Unit sales of the S-Class were up by 24% and of the E-Class by 18%. Meanwhile, the product offensive started by Mercedes-Benz Cars in 2010 is beginning to peak. The launch of the new-generation 
C-Class and the new SLK in early 2011 will be followed in autumn by the new M-Class and by the new B-Class, the first of four new models in the compact segment. 

From today’s perspective, the Group anticipates unit sales of more than 1.2 million automobiles solely of Mercedes-Benz brand in the full year. Including smart, unit sales should exceed 1.3 million. “We want to make our anniversary year a record year as well,” stated Zetsche. With their inventions 125 years ago, Gottlieb Daimler and Carl Benz laid the foundations for the present Daimler Group. 

The Daimler Trucks division sold 90,000 vehicles in the first quarter, representing an increase of 27% over the prior-year period. In Europe, unit sales grew above all in Germany, France and Turkey. Unit sales by Trucks NAFTA increased by 32%, while increases were also recorded in Latin America. 

The volume of orders received by Daimler Trucks in the first quarter of 2011 was 65% above the prior-year level. With the exception of Japan, the upswing should accelerate in all major markets in the coming months. The NAFTA market in particular is developing more positively than was assumed at the beginning of the year. Daimler now anticipates market growth of 30-35%. 

With an increase in unit sales of 16%, Mercedes-Benz Vans also achieved strong growth in the first quarter. At Daimler Buses, the development of major markets in the first quarter was weaker than in the prior-year period. But the division expects to produce significantly more buses in the second half of the year than in the first. Daimler Financial Services expanded its new business by 11% and its contract volume at the end of March was 3% higher than a year earlier. 
Zetsche also talked about the potential impact on global economic growth of the events in Japan: which are still hard to assess. The same applies to the political unrest in parts of the Arab world. 

“For more than a month now, the world has been trying to come to terms with the terrible threefold disaster that struck Japan: First there was the earthquake, then the tsunami, and finally major serious problems at the nuclear power plant in Fukushima. And the full consequences cannot yet be predicted,” stated Zetsche. “The situation has shocked and greatly affected all of us.” With regard to the impact on operations outside Japan, Daimler has so far not seen any noteworthy impact on production. 

From today’s perspective, the Group continues to assume that global automotive markets will continue to expand significantly in 2011. Against this backdrop, Zetsche affirmed the forecasts for 2011: On the basis of the current situation, the Group expects revenue in full-year 2011 to be higher than in the prior year. From today’s perspective, EBIT from the ongoing business should be significantly higher than the very good result of €7.2 billion achieved in 2010. 
In the coming years, Daimler intends to further strengthen its profitability and to stabilize it at a high level. The Chairman of the Board of Management confirmed the Group’s return targets, which are to be attained on a sustained basis as of 2013. Daimler aims to achieve an annual average return on sales in the automotive business of 9% across all market and product cycles. This figure is based on return targets for the individual divisions of 10% for Mercedes-Benz Cars, 8% for Daimler Trucks, 9% for Mercedes-Benz Vans and 6% for Daimler Buses. For the Daimler Financial Services division, the Group aims to achieve a return on equity of 17%. 
Zetsche has no doubt that the structural upheaval in the automotive industry will continue after the economic crisis: “The focus of regional growth is shifting to Asia and we are experiencing a technological paradigm shift toward electric mobility.” He believes it is necessary to play a role in shaping this “dual transformation” without neglecting the core business and without putting all of one’s eggs in one basket in a volatile world. 

Daimler has always given this structural task top priority. By 2015 at the latest, the Mercedes-Benz brand is to pass the annual sales mark of 1.5 million cars. Daimler Trucks aims to sell half a million vehicles annually as of 2013. The Group’s planning therefore focuses on significantly expanding sales of cars and commercial vehicles both inside and outside the triad markets (Western Europe, North America and Japan). 

Daimler has also made further progress with the fuel consumption of its vehicles with conventional drive systems. Despite the traditionally high proportion of large automobiles in the Group’s model mix, the CO2 emissions of the car fleet sold in Europe were reduced in 2010 to an average of 158 grams per kilometer. 

In 2011, the fleet’s CO2 value will be reduced significantly once again. The combination of new, highly efficient engines and the new 7-speed automatic transmission with a start-stop system reduces fuel consumption by up to 31%, depending on the model. 
A large number of other measures will help the Group not only to meet the limits set by the European Union for 2015, but to undercut them. 
By 2016, Daimler intends to undertake a further reduction in CO2 emissions to achieve an average of 125 grams per kilometer for the entire car fleet. Vehicles with hybrid drive, a combination of internal-combustion engine and electric motor, will make an increasing contribution to meeting this target. 
Daimler presented its figures for the year 2010 in February. Last year was a good year for the automotive industry, and for Daimler it was an excellent year. The Group sold a total of 1.9 million vehicles in 2010. That was 22% more than the prior-year level, which was affected by the global economic and financial crisis. Group revenue increased by 24% to €97.8 billion. Group EBIT amounted to €7.3 billion (2009: minus €1.5 billion) and net profit was €4.7 billion (2009: net loss of €2.6 billion). 

In view of the very positive business development, the Board of Management and the Supervisory Board recommends to the shareholders at today’s Annual Meeting that a dividend of €1.85 per share be paid out. This constitutes a total distribution of approximately €2 billion and a dividend ratio of 40% of the Group’s net profit. 
Further information from Daimler is available on the internet at: www.media.daimler.com and www.daimler.com
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. These statements are subject to many risks and uncertainties, including an adverse development of global economic conditions, in particular a decline of demand in our most important markets; a deterioration of our funding possibilities on the credit and financial markets; events of force majeure, including, amongst others, natural disasters, acts of terrorism, political unrest, industrial accidents and their effects on our sales, purchases, production or financial services activities; changes in currency exchange rates; a shift in consumer preference towards smaller, lower margin vehicles; or a possible lack of acceptance of our products or services which may limit our ability to implement prices as well as to adequately utilize our production capacities; price increases in fuel or raw materials; disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimization measures; the business outlook of companies in which we hold a significant equity interest, most notably EADS; the successful implementation of strategic cooperations and joint ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental investigations and the conclusion of pending or threatened future legal proceedings; and other risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then our actual results may be materially different from those we express or imply by such statements. We do not intend or assume any obligation to update these forward-looking statements. Any forward-looking statement speaks only as of the date on which it is made.

About Daimler 

The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. 125 years later, in anniversary year 2011, Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in all three technologies of hybrid drive, electric motors and fuel cells, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. In addition to Mercedes-Benz, the world’s most valuable automotive brand, Daimler’s brand portfolio includes smart, Maybach, Freightliner, Western Star, BharatBenz, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In the year 2010, the Daimler Group sold 1.9 million vehicles and employed a workforce of more than 260,000 people; revenue totaled €97.8 billion and EBIT amounted to €7.3 billion. 
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