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· In 2010: Increases in sales, revenue, and profitability in all regions 

· From 2011 onwards: Regional growth with a focus on emerging markets

· Modular system ensures the right products for every market

· Strategic objective for 2013: “Get to 8!”

Stuttgart — The global economy recovered in 2010, although the pace of this positive development varied greatly from region to region. The economic upturn led to a significant increase in demand for transport services, and thus for commercial vehicles. Whereas the European truck market grew moderately in 2010, the truck market in Brazil expanded by more than 50 percent compared to the prior year. Demand for trucks in North America and Japan increased substantially. Daimler Trucks profited considerably from the worldwide recovery of the commercial vehicle market in 2010. 

Daimler Trucks sold 355,263 vehicles around the world in 2010, an increase of 37 percent on the prior year. 

These sales generated revenues of €24.024 billion (+31 percent) for the division, enabling it to successfully defend its position as the world’s leading manufacturer of medium-duty and heavy-duty trucks. At €1.323 billion, the division’s EBIT (including one-time charges) was positive and significantly higher than the prior year’s figure of 
-€1.001 billion.

Andreas Renschler, the member of the Daimler AG Board of Management responsible for Daimler Trucks and Daimler Buses, reviewed business developments at Daimler Trucks today in Stuttgart, in addition to presenting the division’s strategy for the coming years: “When the economy grows, the need for transport services grows along with it. We are among the top three manufacturers in terms of market share in all of our core markets, and all of our business units have returned to profitability.” 

In 2010: Increases in sales, revenue, and profitability in all regions

The Global Excellence strategy enabled Daimler Trucks to prepare early on for the cyclical changes in the commercial vehicle industry and thus to conquer from the crisis in good shape.

Growth will pick up in 2011. The global truck markets are growing, and Daimler Trucks’ Global Excellence strategy has laid the foundations for the division’s growth in the years ahead.

Last year the focus remained on managing market cycles and achieving operational excellence. Efficiency gains were achieved through more rigorous cost management, implementation of numerous flexibility instruments at production locations, and extensive programs at the individual business units.

As a result, all operating units recorded increases in sales, revenues, and profitability. Daimler Trucks therefore begins the new business year in a completely new position of competitive strength.

From 2011 onward: Regional growth with a focus on emerging markets

The focus in 2011 and beyond will be on profitable growth in all of its dimensions — i.e. quantitative und qualitative, in traditional and new markets, and with new products and services.

Along with the consistent expansion of its activities in the core markets, Daimler Trucks is also making significant progress in the RIC countries and other growth markets. “Turkey is a core market for Mercedes-Benz trucks and a true tiger nation,” said Renschler. “The country has already reached 15th place in the rankings of the world’s largest economies, and for us it’s number three in terms of Mercedes-Benz truck sales.” Brazil is the most important market for Mercedes-Benz trucks. 

In an effort to meet the growing demand for heavy-duty long-haul trucks in both markets, Mercedes-Benz began producing the Actros in Aksaray, Turkey, in December 2010, and will also start building the same model in Juiz de Fora, Brazil, in 2012. This expansion of the production network will increase the flexibility and competitiveness of Mercedes-Benz trucks.

Russia is the biggest growth market in Europe at the moment — and Fuso Kamaz Trucks Rus has been successfully manufacturing and marketing the Fuso Canter there since June 2010. Roughly 800 of these light trucks were sold in Russia last year. In addition, Mercedes-Benz Trucks Vostok officially opened a new plant in Chelny in mid-March 2011, and the first Mercedes-Benz Actros models are now being assembled there. 

In February 2011, Daimler Trucks’ fifth brand — BharatBenz — was unveiled in India. Over the next five years Daimler Trucks will invest a total of approximately €700 million in India, where the division will also begin manufacturing trucks of 6–49 tons GVW at the new plant in Chennai in 2012.
A major milestone was achieved in China last year, when a new joint venture agreement was signed with Foton. “We’re very confident that we will receive the business license for the joint venture in summer 2011,” said Renschler. “We’ve also got the right partner here with Foton, which is already building 100,000 trucks. A second plant is now under construction. This means that our joint venture will in the future have a total annual production capacity of 160,000 trucks.”

In addition to its operations in its traditional markets and in the RIC countries, Daimler Trucks is also focusing on the new growth markets of the future. 

“We’ve identified ten Future Focus Markets for Daimler Trucks,” Renschler explained. We essentially based our selections on three criteria: overall economic outlook, local truck market volume, and initial business conditions in the respective markets.” The ten Future Focus Markets are: Algeria, Argentina, Colombia, Malaysia, South Korea, Syria, Thailand, Ukraine, Venezuela, and Vietnam. 

Modular system ensures the right products for every market

Regardless of the prevailing economic situation, Daimler Trucks consistently invests in new products and research and development. In fact, the division will be renewing virtually its entire product portfolio over the next 24 months. The focus here will be on further improving fuel consumption, safety, and sustainability, as well as the expansion of aftersales operations and customer-oriented services. 

Daimler Trucks’ global development network, as well as the division’s decades of experience with cross-brand projects, have led to the creation of a modular system that generates synergies while still enabling the development of products precisely tailored to specific customers and market requirements.
DTNA is presenting two new trucks this month: the Western Star 4700 and a new Freightliner truck for the vocational segment. In addition, the new Fuso Canter went on sale in the U.S. and Canada in mid-March.

Synergies are now being generated with powertrain components as well. The new generation of heavy-duty truck engines has streamlined the previous portfolio of four engine families produced at four plants down to just one family of engines manufactured at two locations. This Heavy Duty Engine Generation is now being used successfully at Fuso in Japan and at DTNA in the U.S. The European version of the Heavy Duty Engine Generation was presented yesterday at the Mercedes-Benz engine plant in Mannheim. This is the new Mercedes-Benz engine generation, which already meets the Euro 6 emission standard that is scheduled to go into effect in 2014. 
Strategic objective for 2013: “Get to 8!”

Daimler Trucks has set itself the goal of achieving an 8 percent return on sales across the business cycle starting in 2013. Renschler explained how the division will get there: “We’ve established a clear roadmap in the form of our ‘Regional Champion Approach,’ reducing fixed costs and thus the break-even point, and substantially investing in new products and technologies.”

As part of the Regional Champion approach, all of the division’s business units plan to either defend or take over the top position in their respective markets. 

In addition, systematic cost management measures, further improvements at all units, exploitation of synergy potentials, the launch of the new product generations, penetration into new growth markets, and continued success in traditional markets will all contribute to the achievement of Daimler Trucks’ goals.
“We are beginning the year 2011 from a position of strength,” said Renschler. “We expect to see significant growth in the truck market, especially for medium-duty and heavy-duty trucks. Our level of incoming contracts in Europe and North America is currently exceeding our expectations. And if this exceptionally positive trend continues, we may have to adjust our market forecast.”

Renschler added, “No other truck manufacturer today offers as broad-based a portfolio with customized products and technologies as Daimler does — and no other commercial vehicle producer has a global service network whose scope and density come close to ours. So who else but the inventor of the truck is better positioned to actively shape the future of the transport industry?” 



Further information from Daimler is available on the internet at: www.media.daimler.com und www.daimler.com
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. These statements are subject to many risks and uncertainties, including an adverse development of global economic conditions, in particular a decline of demand in our most important markets; a deterioration of our funding possibilities on the credit and financial markets; changes in currency exchange rates; a shift in consumer preference towards smaller, lower margin vehicles; or a possible lack of acceptance of our products or services, which may limit our ability to implement prices as well as to adequately utilize our production capacities; price increases in fuel, raw materials; disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimization measures; the business outlook of companies in which we hold a significant equity interest, most notably EADS; the successful implementation of strategic cooperations and joint ventures, changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental investigations and the conclusion of pending or threatened future legal proceedings; and other risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then our actual results may be materially different from those we express or imply by such statements. We do not intend or assume any obligation to update these forward-looking statements. Any forward-looking statement speaks only as of the date on which it is made.

About Daimler

 The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. 125 years later, in anniversary year 2011, Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in all three technologies of hybrid drive, electric motors and fuel cells, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. In addition to Mercedes-Benz, the world’s most valuable automotive brand, Daimler’s brand portfolio includes smart, Maybach, Freightliner, Western Star, BharatBenz, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In the year 2010, the Daimler Group sold 1.9 million vehicles and employed a workforce of more than 260,000 people; revenue totaled €97.8 billion and EBIT amounted to €7.3 billion. 
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