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Mercedes-Benz: Best Sales Result for the Month of June in Company History — Up 13 Percent 
Dr. Joachim Schmidt:

· “In June we succeeded in boosting our sales by a double-digit percentage for the eighth time in a row. With growth of 15 percent, we successfully mastered the first half of the year. Compared to last year, our sales were up in every region, the main growth drivers were the E- and S-Class.”
· “We are also in an excellent position to do well in the months ahead and plan to continue Mercedes-Benz’ success with a significant increase in the third quarter.”

Stuttgart – Last month, Mercedes-Benz recorded the best month of June in the history of the company: With 113,300 units delivered (2009: 100,300), sales increased 13 percent worldwide, surpassing expectations. In the first half of the year, sales of Mercedes-Benz passenger cars were up 15 percent compared to the result in the same period last year, with 556,700 vehicles (2009: 483,300) handed over to customers.

Dr. Joachim Schmidt, Executive Vice President Sales and Marketing, Mercedes-Benz Cars: “In June we succeeded in boosting our sales by a double-digit percentage for the eighth time in a row. With growth of 15 percent, we successfully mastered the first half of the year. Compared to last year, our sales were up in every region, the main growth drivers were the E- and S-Class. We are also in an excellent position to do well in the months ahead and plan to continue Mercedes-Benz’ success with a significant increase in the third quarter.” The basis for this remains above all the E-Class and S-Class as well as the positive development of Mercedes-Benz in its two biggest foreign markets, the United States and China. 

A key factor for the record-breaking sales in June was the rapid growth in China, where Mercedes-Benz was the premium brand with the strongest growth. Last month 13,700 passenger cars (June 2009: 4,900) were sold in the country, a sales increase of 177 percent.  During the first six months of the year sales rose by 120 percent to 60,500 units (2009: 27,500). In the other BRIC countries — Brazil (plus 73 percent), Russia (plus 76 percent) and India (plus 83 percent)        — a growth rate in the high double digits was recorded last month. This applies accordingly for the first half of the year. In the Asia/Pacific region, sales in Japan climbed by 27 percent last month, and by 15 percent in the first half of the year. In South Korea, Mercedes-Benz was able to more than double sales in June (plus 174 percent) and also during the first half of the year. Since the beginning of 2010, Mercedes-Benz has also posted strong sales increases in Australia (plus 22 percent) and in the World Cup host country, South Africa, (plus 23 percent). 

Also contributing greatly to the improved sales results was the continuing strong demand in the U.S., where Mercedes-Benz was the fastest-growing premium brand in June. Sales rose by 21 percent to 18,300 units (2009: 15,200). Sales in the first half of the year totaled 103,700 passenger cars (2009: 85,100), an increase of 22 percent. Mercedes-Benz has thus been the German premium brand with the highest sales volume in the U.S. since the beginning of this year. In Canada, sales of Mercedes-Benz passenger cars totaled 14,300 units (2009: 12,000) since the beginning of this year, a 19 percent increase on last year’s result. 

In Western Europe (not including Germany) sales in the first half of 2010 were up seven percent to 152,300 units (2009: 142,900). Sales growth was for example recorded in the UK (plus nine percent), Spain (plus 12 percent), the Netherlands (plus 26 percent), and Portugal (plus 42 percent). Sales figures in June were particularly positive in Italy, where sales increased by 18 percent. 

In June, Mercedes-Benz increased its market share in Germany. With the highest market share in the premium segment, it remains the strongest brand on the domestic market. In the first half of 2010, in a sharply decreasing overall market, a total of 122,500 passenger cars (2009: 131,000) were delivered to customers (minus seven percent). 

Among the model ranges, growth in the first half of 2010 was driven mainly by the E-Class and S-Class. The E-Class sedan continues to be the Number one in its segment, posting a 62 percent increase in sales during the first six months of 2010, to 101,700 units. Compared to the same period last year, more than twice as many units of the new estate were delivered to customers (plus 124 percent). Thanks to growth of 29 percent, sales of S-Class sedan reached 30,500 units. In June, the sedan was the market leader in its segment, and posted a 51 percent sales increase. With the market launch of the new generation of the CL-Class at the beginning of July, the S-Class adds an attractive member to its model family. Sales of the C-Class sedan and the estate rose by five percent in the first half of the year. The C-Class sedan also led the way in its segment in June. In the SUV segment, Mercedes-Benz increased its sales by ten percent in the first six months of the year. 

A total of 9,600 (June 2009: 11,000) smart fortwo were delivered worldwide in June (minus 13 percent). The company expects that the model update, which will be presented to the media for the first time in July, will give sales a boost.  

Overview of sales by Mercedes-Benz Cars 

	
	June 2010
	%
change
	January - June 2010
	%
change

	Mercedes-Benz
	113,300
	+13.2
	556,700
	+15.2

	smart
	9,600
	-13.3
	50,700
	-17.0

	Mercedes-Benz Cars
	122,900
	+10.6
	607,400
	+11.6

	
	
	
	
	

	Mercedes-Benz sales by market
	
	
	
	

	Western Europe 
	58,100
	-3.6
	274,800
	+0.4

	- of which Germany
	27,000
	-10.5
	122,500
	-6.5

	NAFTA
	21,400
	+18.4
	120,400
	+21.2

	- of which US
	18,300
	+20.5
	103,700
	+21.8

	Asia/Pacific
	25,400
	+85.9
	117,600
	+62.1

	- of which Japan
	3,400
	+26.5
	15,200
	+14.7

	- of which China
	13,700
	+177.2
	60,500
	+119.8


Further information from Daimler is available on the internet at: www.media.daimler.com and www.daimler.com
About Daimler
Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world's biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. 
The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in hybrid drive, electric motors and fuel-cell systems, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. 
Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. Its current brand portfolio includes, in addition to the world’s most valuable automotive brand, Mercedes-Benz, the brands smart, Maybach, Freightliner, Western Star, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt, New York and Stuttgart (stock exchange symbol DAI). In 2009, the Group sold 1.6 million vehicles and employed a workforce of more than 256,000 people; revenue totaled €78.9 billion and EBIT amounted minus €1.5 billion.
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