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Board of Management member Andreas Renschler: “A return on sales of eight percent is within reach for Daimler Trucks across the entire business cycle.”

· The world’s largest truck manufacturer is maintaining its position through a long-term strategic approach 

· Significant growth in the triad markets, consistent globalization strategy in the emerging markets

· Daimler Buses, the world's biggest and most profitable bus manufacturer, has an RoS target of six percent throughout the cycle

Stuttgart/Wörth – The positive trend in the commercial vehicle sector, which last year had to cope with an average sales decline of 50 percent, was confirmed in the figures from Daimler Trucks for the third quarter of 2010. Compared to the result posted for the same quarter last year, Daimler Trucks’ sales increased by 44 percent to 94,800 units. 



By the end of September 2010, total sales at Daimler Trucks were up by 34 percent to 249,000 units, compared to the total sales of 185,600 units in the same period of last year. 

Daimler Trucks also expects the global truck markets to see further recovery by the end of the year. It forecasts market growth of five percent in Europe, ten to 15 percent in the NAFTA region, 50 percent in Brazil, and between 20 and 30 percent in Japan.  

Andreas Renschler explained the prospects for Daimler Trucks and Daimler Buses before an audience of analysts and investors today in Wörth: “The forecasts indicate that the worldwide markets for medium-duty and heavy-duty trucks will grow by eight percent to 2.6 million units in the period between 2010 and 2013. At Daimler Trucks it looks like we will succeed in boosting sales by more than 40 percent to over 500,000 units during the same period. Given this outlook, a return on sales of eight percent is within reach for Daimler Trucks across the entire business cycle.” 

Renschler attributed this positive business development to the long-term strategy of the Global Excellence program. Business developments in the commercial vehicle sector are characterized by pronounced cycles. Thanks to its long-term strategy and its four initiatives, Daimler Trucks succeeded in maintaining its position as the world’s largest manufacturer of trucks even during the economic crisis. 

The aim of the first initiative, Management of Market Cycles, is to orient Daimler Trucks with the cyclical nature of business in the sector and thus ensure long-term profitability. With tools such as flexible production capacities and working-time models as well as a global production network, it was possible to adjust the production of commercial vehicles and engines to the cyclical developments — during the decline and during the current upturn. Renschler added: 
“The market forecasts make us optimistic and confident.
The economy is rebounding, and with it the demand for commercial vehicles. It’s true that this is market-specific and is happening at different speeds from market to market, but the indications overall are positive worldwide. However, the crisis isn’t entirely behind us yet. I expect that it will be 2013 before we return to the level of demand we experienced in the triad markets in 2007 or 2008.” 

The second initiative, Operational Excellence, focuses on the systematic optimization of all processes, in particular the cost basis. Daimler Trucks North America (DTNA) and Fuso in Japan are implementing realignment programs that will lead to baseline savings of around €720 million ($900 million) at DTNA and about €760 million (1 billion yen) at Fuso, beginning in 2011. Both of these programs are progressing ahead of schedule. As the world’s largest manufacturer of commercial vehicles, Daimler is also intensifying its efforts to generate further synergy effects and economies of scale by incorporating new products in an intelligent strategy across regions. “A commonality rate of 70 percent appears realistic from today’s perspective,” said Renschler. “That includes not only components such as engines, transmissions, and axles but also our vehicles’ electrical and electronics architecture.” 

The third initiative involves the penetration of existing and prospective markets. The focus in established markets is to offer customers the best possible total cost of ownership. In addition to the vehicle lineup, this will increasingly be achieved with a comprehensive range of services, including full-service leasing (CharterWay) and intelligent fleet and cost management for customers (FleetBoard). 

With regard to new markets, the focus is on the BRIC and Next 11 countries. 
It is estimated that new vehicle registrations of medium- and heavy-duty trucks will increase in Russia, India, and China by more than per annum 10 percent between 2009 and 2020. 
Daimler Trucks is well positioned in the BRIC countries. A 50-50 joint venture with Foton Motor has received government approval in China, and Daimler India Commercial Vehicles is building a truck production plant in Chennai, India. The truck prototypes for the Indian market are already being test-driven on the DICV proving grounds and will be launched in India in 2012. In Russia, two joint ventures are being operated with the truck manufacturer and local market leader Kamaz for the production and sale of the Fuso Canter light truck and the Mercedes-Benz Actros. Both of the vehicles are assembled at the Kamaz plant in Chelny. At Mercedes-Benz do Brasil, €460 million has been invested to increase the production capacity of the São Bernardo do Campo plant by 15 percent. In addition, the company is preparing the facility in Juiz de Fora to produce commercial vehicles so that it can start assembling the Mercedes-Benz Actros in 2011. 

According to Renschler, Daimler Trucks’ involvement in the emerging markets is part of its long-term globalization strategy. “In a few years time, when we have established two local brands in China and India and created additional production capacity, Daimler Trucks will be able to penetrate the volume segments in these markets and substantially increase sales there,” said Renschler.

Ensuring that future product generations offer innovations and even more value for customers is the strategic goal of the fourth initiative of the Global Excellence program. This is demonstrated by new products such as the Mercedes-Benz Atego BlueTec Hybrid distribution truck for Europe and the Fuso Canter light truck, which already fulfills Japan’s 2015 truck emissions and fuel efficiency standards. An important focus at Daimler Trucks is alternative drive systems, where the division is demonstrating its leadership in the development of hybrid, natural gas, and fuel cell drives.

Daimler Buses, the world's biggest and most profitable bus manufacturer, has an RoS target of six percent throughout the cycle 

The Daimler Buses business unit, with the Mercedes-Benz, Setra, and Orion brands, is the world market leader for city, intercity, and touring buses with a GVW of over eight tons. During the first nine months of 2010, Daimler Buses increased its total sales by 21 percent to 28,300 units. In the same period of 2009, total sales amounted to 23,500 units. Hartmut Schick, Head of Daimler Buses, told the group of analysts and investors in Wörth: "We are the world leaders in the global bus segment. We offer our customers first-class products and the best service in the business. And the trust our customers place in us shows that we're doing everything right. Our total sales in 2010 will considerably exceed the figure for 2009 and secure an approximately 15 percent share of the global market for us."  
Public transportation will play an increasingly important role in the future as a result of growing mobility and the evolution of megacities. This is reflected in the development of the global bus market. In 2010, the total production figure of 282,000 units will break the previous record of 281,000 units, which was posted in 2008. And according to the forecasts, the global bus market will grow by three percent to 290,000 units by 2013. 

In order to profit from these growth opportunities, Daimler Buses is continuing to consistently implement its strategic initiatives. Like Daimler Trucks, Daimler Buses is focusing on four initiatives that are being implemented within the organization: market growth in traditional and new markets, technological leadership, and efficiency in all business units. 
As a result, the positive course of business operations will also have an impact on the return on sales in the future. According to Hartmut Schick, Daimler Buses will achieve a return on sales of six percent throughout the cycle. 
In addition, Daimler Buses will be moving full speed ahead toward a zero-emission drive technology with products such as the Mercedes-Benz Citaro G BlueTec Hybrid, the Orion VII Hybrid, and the fuel cell drive in the Mercedes-Benz Citaro FuelCELL Hybrid. According to Hartmut Schick, "The bus is demonstrably the safest, most environmentally friendly, most economical, and most flexible means of transportation. Because of climate change, the growth of the global population, and urbanization, the limits of individual mobility are growing increasingly clear. We see tremendous opportunities for buses, and thanks to our global network we are prepared to take advantage of these opportunities in our markets."  
Further information from Daimler is available on the internet at: www.media.daimler.com und www.daimler.com
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. These statements are subject to many risks and uncertainties, including a slowdown in the recovery of the global economy or a renewed deterioration of global economic conditions, in particular a renewed decline of consumer demand and investment activity in Western Europe or the United States, or a downturn in major Asian economies; a renewed worsening of the situation in the credit and financial markets, which could result in an increase in borrowing costs or limit our funding flexibility; changes in currency exchange rates or interest rates; the ability to continue to offer fuel-efficient and environmentally friendly products; a permanent shift in consumer preference towards smaller, lower margin vehicles; the introduction of competing, fuel-efficient products and the possible lack of acceptance of our products or services, which may limit our ability to adequately utilize our production capacities or raise prices; price increases in fuel, raw materials and precious metals; disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a renewed decline in resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimization programs at all of our segments, including the repositioning of our truck activities in the NAFTA region and in Asia; the business outlook of companies in which we hold an equity interest, most notably EADS; the successful implementation of the strategic cooperation with Renault-Nissan, changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental investigations and the outcome of pending or threatened future legal 
proceedings; and other risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s most recent Annual Report and under the headings “Risk Factors” and “Legal Proceedings” in Daimler’s most recent Annual Report on Form 20-F filed with the Securities and Exchange Commission. If any of these risks and uncertainties materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then our actual results may be materially different from those we express or imply by such statements. We do not intend or assume any obligation to update these forward-looking statements. Any forward-looking statement speaks only as of the date on which it is made.

About Daimler

Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of the biggest producers of premium cars and the world's biggest manufacturer of commercial vehicles with a global reach. Daimler Financial Services provides its customers with a full range of automotive financial services including financing, leasing, insurance and fleet management. 
The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the automobile in the year 1886. As an automotive pioneer, Daimler continues to shape the future of mobility. The Group applies innovative and green technologies to produce safe and superior vehicles which fascinate and delight its customers. With the development of alternative drive systems, Daimler is the only vehicle producer investing in hybrid drive, electric motors and fuel-cell systems, with the goal of achieving emission-free mobility in the long term. This is just one example of how Daimler willingly accepts the challenge of meeting its responsibility towards society and the environment. 
Daimler sells its vehicles and services in nearly all the countries of the world and has production facilities on five continents. Its current brand portfolio includes, in addition to the world’s most valuable automotive brand, Mercedes-Benz, the brands smart, Maybach, Freightliner, Western Star, Fuso, Setra, Orion and Thomas Built Buses. The company is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In 2009, the Group sold 1.6 million vehicles and employed a workforce of more than 256,000 people; revenue totaled €78.9 billion and EBIT amounted minus €1.5 billion.
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