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CONCEPT AMG GT TRACK SPORT: un nuovo progetto high-performance di Mercedes‑AMG
Un concept di auto sportiva senza compromessi ‘born in Affalterbach’ per stabilire nuovi record
Le prime immagini teaser offrono un’esclusiva anticipazione sul futuro della famiglia AMG GT

Affalterbach.  Mercedes-AMG inaugura un nuovo, entusiasmante capitolo della sua storia ad alte prestazioni e, con il CONCEPT AMG GT TRACK SPORT, suggerisce che la famiglia GT non è ancora completa. Un concept, senza compromessi, progettato per offrire prestazioni dinamiche di guida al massimo livello, stabilendo nuovi standard e tempi record.

Con un primo teaser del CONCEPT AMG GT TRACK SPORT, Mercedes-AMG offre ora uno sguardo esclusivo all’interno del laboratorio di sviluppo di Affalterbach, dove il nuovo modello high performance, ancora camuffato, viene finalizzato prima di affrontare le prove sui circuiti di test. Con questo nuovo concept, Mercedes-AMG dimostra la grande competenza nel campo delle auto sportive e anticipa una possibile espansione della serie GT con un motore V8. La seconda generazione della AMG GT coupé a due porte è stata presentata nel 2023 e, da allora, la famiglia di sportive continua a crescere.



Mercedes-Benz AG at a glance
Mercedes‑Benz AG is part of the Mercedes‑Benz Group AG with a total of around 175,000 employees worldwide and is responsible for the global business of Mercedes‑Benz Cars and Mercedes‑Benz Vans. Ola Källenius is Chairman of the Board of Management of Mercedes‑Benz AG. The company focuses on the development, production and sales of passenger cars, vans and vehicle-related services. Furthermore, the company aspires to be the leader in the fields of electric mobility and vehicle software. The product portfolio comprises the Mercedes‑Benz brand with Mercedes‑AMG, Mercedes‑Maybach and G‑Class with their all-electric models as well as products of the smart brand. Mercedes‑Benz AG is one of the world's largest manufacturers of high-end passenger cars. In 2024 it sold around 2,4 million passenger cars and vans. In its two business segments, Mercedes‑Benz AG is continually expanding its worldwide production network with more than 30 production sites on four continents, while gearing itself to meet the requirements of electric mobility. At the same time, the company is constructing and extending its global battery production network on three continents. As sustainability is the guiding principle of the Mercedes‑Benz strategy and for the company itself, this means creating lasting value for all stakeholders: for customers, employees, investors, business partners and society as a whole. The basis for this is the sustainable business strategy of the Mercedes‑Benz Group. The company thus takes responsibility for the economic, ecological and social effects of its business activities and looks at the entire value chain.
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